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Alcohol  and  Other  Drug  (AOD )  addict ion

issues  disproport ionate ly  and  adverse ly

impact  Māor i  more  than  non -Māor i .  Māor i

have  a  l i fe t ime  preva lence  of  substance  use

disorders  (26 .5%) twice  that  of  the  tota l

populat ion  ( 12 .3%) and  Māor i  are  twice  as

l ike ly  as  non -Māor i  to  consume  l a rge

amounts  of  a lcohol .  Māor i  are  more  l i ke ly  to

need  a lcohol  and  other  AOD  t reatment

serv ices  than  any  other  ethnic i ty  (Nat iona l

Committee  fo r  Addict ion  Treatment ,  2012 ) .

Despi te  th i s ,  heal th  messaging  does  not

re f lect  th i s  need .

Ef fect i ve  heal th  messaging  fo r  Māor i  i s

important  to  re f lect  the  re lat ionsh ip

between  the  Crown  and  Māor i  under  Te  T i r i t i

o  Waitangi ,  and  in  part icu lar  to  apply  the

pr inc ip les  of  partnersh ip ,  part ic ipat ion  and

protect ion ,  to  achieve  heal th  equi ty  fo r

Maor i .  Whi le  Alcohol  and  Drug  Use  i s  a

complex  and  compl icated  heal th  i s sue ,

heal th  messaging  i s  one  contro l lab le  factor ,

which  can  be  addressed  at  a  populat ion

leve l .  

“The ef fect iveness  of  a  message
wi l l  be  control led by the medium
through which i t  i s  t ransmitted”  

(Standen  and  Riva l land ,  1982 )  

Heal th  messaging  i s  important  fo r ,  changing

and  creat ing  soc ia l  norms ,  heal th

behav ioura l  change .

AO D  H e a l t h  M e s s a g i n g
i n Ao t e a r o a



Overall, this is a lot of different resources and AOD messaging. 



MĀORI  SPECIFIC  AOD  HEALTH  MESSAGING

Currently, most AOD health messaging is pitched at a mainstream
audience.

Currently, most AOD health messaging does not include Māori language,

messages, imagery or people. This is of concern, as health messaging targeted

towards a mainstream audience could prove ineffective to Māori and

contribute to widening inequality. A report into smoking inequalities looked

at the impact of mainstream anti-smoking programmes on smoking

inequalities and highlighted the need to develop smoking reduction

programmes that are effective for those groups with the highest need. The

most effective approach to tobacco control is likely to include a balance of

universal and more targeted programmes (Hill, Blakely, & Howden-Chapman,

2003). It is therefore important to provide relevant and targeted public health

AOD messaging and information for a Māori specific audience.

Lack of Māori specific health messaging 

There are few examples of Māori specific health messaging, which include Te

Reo Maori or messaging which incorporates Mātauranga Māori or Māori

cultural practices. This type of messaging could prove ineffective to Māori and

contribute to the widening inequity in the AOD space for Māori whānau.



Verbal  Messaging:  Use of  Te  Reo Māor i  in  Health  Messaging



Whakangā  Pahūrehu  -  Volat i le  Substance  Misuse

Whakapōauau  -  Drug  Narcot ic

Whakapōauau  Ta ihara  -  I l l i c i t  Drugs

Te  Pi r inga  Wara  Waipi ro  -  Alcohol  Addict ion  connect ion

Koreka i  –  Abst inence

Te  Pi r inga  Wara  Whakapōauau  -  Drug  Addict ion  connect ion

Of  in terest  in  the  Māor i  messag ing  space ,  Ker i  Opai  has

deve loped ,  a  Māor i  l anguage  glossary ,  Te  Reo  Hāpai  –  The

Language  of  Enr ichment ,  i s  a  new  Māor i  glossary  that  not  only

prov ides  t rans lat ions  fo r  ex i s t ing  words ,  i t  has  a lso  created

many  new  words  in  Te  Reo  Māor i  -  fo r  use  in  the  menta l  heal th ,

addict ion  and  disab i l i t y  sectors .  Important ly ,  Te  Reo  Hāpai  uses

enr ich ing  l anguage  and  a  s t rengths  base ,  mana  enhanc ing

Māor i  wor ldv iew  fo r  the  benef i t  of  Tāngata  Whaiora .  

Examples  inc lude :

There  were  no  resources  in  th i s  search  that  used  these  te rms .
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Of  concern ,  was  the  use  of  negat ive  images  of  Māor i  (as  shown

below ) .  Such  negat ive  images  are  of  concern  fo r  two  reasons .

F i r s t ,  they  could  re in force  negat ive  s tereotypes  of  Māor i  and

potent ia l l y  add  to  the  s t igma .  Second ,  i t  i s  poss ib le  that  Māor i

wi l l  engage  with  resources  and  messag ing ,  of  drug - induced ,  or

drunk  Māor i .  There  i s  a  c lear  tens ion  about  how  we  create

imagery  to  appeal  to  Māor i ,  without  re in forc ing  negat ive

stereotypes  of  Māor i ,  and  potent ia l l y  encourag ing  or  increas ing

drug  and  a lcohol  use  among  Māor i .  

V i s u a l  a s p e c t s o f
M e s s a g i n g
Visual  Messaging:  Use of  Māor i  Imagery  in  Health  Messaging

The  use  of  Mātauranga  Māor i ,  as  wel l  as  Māor i  l anguage  and

cul ture  in  heal th  messag ing ,  i s  very  important  to  ensure  heal th

messages  reach  Māor i  communit ies .  There  were  more  examples

of  v i sua l  imagery  assoc iated  with  Māor i  cul ture ,  however ,  th i s

was  somet imes  used  in  a  super f ic ia l  manner  with  no  deeper

content  to  re f lect  the  Māor i  imagery  used .  



Overa l l ,  there  i s  a  l ack  of  Te  Reo  Māor i  and  Mātauranga  Māor i

(Māor i  knowledge )  in  Heal th  Messag ing  in  Aotearoa ,  th i s

inc luding  the  AOD  space .  In  many  of  these  resources ,  we  see

the  use  of  Māor i  l anguage  in  addi t ion  to  images ,  but  th i s  of ten

seems  to  be  at  a  super f ic ia l ,  sur face  l eve l  and  does  not  re f lect

deeper  cul tura l  va lues .  Last l y ,  there  i s  a  lo t  of  AOD  heal th

messag ing  a imed  at  teens  and  youth .  This  i s  an  exce l lent

example  of  ident i f y ing  a  community  and  messag ing  di rect ly ,  to

th i s  audience  in  a  spec i f ic  way  to  engage  th i s  community .  I t  i s

c lear  there  i s  a lso  a  need  fo r  Māor i  Spec i f ic  heal th  messag ing ,

with  pos i t i ve  prosoc ia l  imagery ,  and  cons i s tent ,  mana -

enhanc ing  verba l  korero  and  messag ing .

Use of  Prosocia l  Pos it ive  Imagery
There  were  some  examples  of  where  Māor i  spec i f ic  images  such

as  Marae ,  nature ,  Māor i  Arts  and  people  were  used .  These

pos i t i ve  images ,  s t i l l  appeal  to  Māor i ,  do  not  re in force  negat ive

stereotypes ,  and  ins tead  encourage  aspects  of  pos i t i ve

wel lbe ing .
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E f f e c t i v e  M ā o r i H e a l t h
M e s s a g i n g

The creation of messages needs to utilise images, language and protocol of

Māori to ensure that the meaning of the message gets through to the

receiver, Māori people. 

How Māori people come into contact with a message depends largely on

how relevant the messages are to them. The vehicle used to carry the

messages need to be identified as Māori.

Messages must be kept consistent.

Māori language should be used as much as possible.

Māori networks and social links of iwi-hapū-whānau should be involved.

The message must include concepts and constructs that are appropriate and

will lead to understanding.

These is little academic literature on Māori specific Health Messaging specific to

the AOD space. This research identified a report written in 1994 on the

effectiveness of Health Messaging for Māori by Daphine Ropiha on behalf of the

Ministry of Health, in addition to a Māori model of Health Promotion - The Te Pae

Mahutonga - published in 1999 by Sir Mason Durie. While both were published

over 20 years ago, there has not been significant uptake by the AOD sector. Both

are summarised below and should be considered for future health messaging

targeted towards Māori communities. 

Key considerations from the paper Kia whai te maramatanga: The
Effectiveness of Health Messages for Māori (Ropiha, 1994): 

K i a  wh a i  t e  m a r a m a t a n g a :  T h e
E f f e c t i v e n e s s  o f  H e a l t h M e s s a g e s f o r
M ā o r i (R o p i h a , 1994)
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Tā Mason Durie developed a Māori model of Health Promotion which can be

applied to health messaging. The Te Pae Mahutonga (Southern Cross Star

Constellation, Durie, 1999) brings together elements of modern health

promotion such as Mauriora (cultural identity), Waiora (physical environment),

Toiora (healthy lifestyles), Te Oranga (participation in society), Ngā Manukura

(community leadership) and Te Mana Whakahaere (autonomy).

The four central stars represent the four key tasks of health promotion and

reflect particular goals; Mauriora, Waiora, Toiora, Te Oranga. The two pointers

Ngā Manukura and Te Mana Whakahaere represent the two prerequisites for

effectiveness, leadership and autonomy.

T e  P a e  M a h u t o n g a - M ā o r i m o d e l o f
H e a l t h P r o m o t i o n

The Development of Whānau-hapū-Iwi: Recognition and

development of these political Structures.

Māori Concepts of Health: Recognition and development of Ngā taha

hinengaro, tinana, wairua me whānau in health policies.

Te Reo Rangatira me nga Tikanga Māori: Use of Te Reo Rangatira as

the language of instruction and ngā tikanga Māori as the cultural

construct and concept for delivery of messages. 

Summary of influences of Ngā Kete Mātauranga in the design and creation

of health messages for Māori (Ropiha, 1994):

N g ā K e t e M ā t a u r a n g a







FIRST  NATIONS  -  CANADA

Like Aotearoa, no reviews specifically examine health communication

interventions regarding First Nations, Inuit and Métis populations.

However, three reviews discussed alcohol prevention strategies among

other Aboriginal groups (Hawkins, Cummins, Marlatt, 2004; Jiwa, Kelly,

Pierre-Hansen, 2008; Montag, Clapp, Calac, Gorman, Chambers, 2012).

These reviews, alongside other research from indigenous communities,

suggest that incorporating indigenous cultural and traditional values

may be beneficial in targeting behaviour in Indigenous populations.

The report makes the below recommendations about intervention

development which can be applied to health messaging here in

Aotearoa. 
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"Pub l i c  hea l th  prac t i t i one r s  shou ld  cons ide r  i n vo l v ing

commun i t y  l eade r s  i n  i n te r ven t ion  p lann ing  to  ensu re

the i r  cu l tu ra l  and  t r ad i t i ona l  r e l e vance .  Th i s  approach

may  max imize  the  impac t  o f  the  i n te r ven t ion  f o r

commun i t y  member s .

These  i n te r ven t ions  can  i nc lude  t r ad i t i ona l  methods

such  as  t a l k ing /hea l ing  c i r c l e s ,  medic ine  whee l s ,  sp i r i t

dances  and  i nco rpo ra t ing  t r iba l  h i s to r y  and  f ocus  on

hea l th  and  a l coho l  awarenes s ,  r e fu sa l  and  l i f e  sk i l l s '

(Pub l i c  Hea l th  Onta r i o ,  2015 ,  p .  3 1 ) .

Indigenous health messaging such as this requires an understanding of the

strengths and values inherent within Indigenous populations, as well as the

diversity of these cultural values which may be unique to each community.



The  analys i s  of  Māor i -spec i f ic  heal th  messag ing  highl ights  the

wider  i s sue  of  Māor i  cul tura l  appropr iat ion .  In  some  of  the

examples ,  we  see  Māor i  cul ture ,  in  part icu lar  imagery  used

super f ic ia l l y .  There  i s  a  c lear  danger  assoc iated  with  the  use  of

Māor i  cul tura l  pract ices ,  imagery ,  and  Te  Reo  Māor i  when  i t  i s

appropr iated  and  not  incorporate  in  a  meaningfu l  way .  

F i r s t ,  th i s  approach  i s  unl ike ly  to  cause  equal i ty  and  s ign i f icant

hea l th  outcomes  fo r  Māor i  ind iv idua ls  and  communit ies .  Further ,

th i s  may  confuse  Māor i  and  make  i t  harder  to  di f fe rent ia te

Kaupapa  Māor i  heal th  messag ing  and  heal th  serv ices ,  f rom  those

who  super f ic ia l l y  present  themselves .  

Second ,  there  i s  the  broader  i s sue  of  sovere ignty  and

inte l lectua l  property  of  Māor i  Cul ture  used  in  Heal th  Messag ing .

This  extends  beyond  heal th  messag ing  and  a lso  appl ied  to  AOD

treatment  and  resource  deve lopment .  Cul tura l  and  in te l lectua l

property  r ights  are  areas  of  growing  concern  fo r  Ind igenous

people ,  of  part icu lar  concern  i s  the  appropr iat ion  and

commodi f icat ion  of  Ind igenous  knowledge .  These  same  i s sues

around  sovere ignty ,  Māor i  cul tura l  appropr iat ion  and  cul tura l

and  in te l lectua l  property  r ights  are  re levant  more  broadly  to  the

f ie ld  of  heal th  -  where  there  i s  a  s t ruggle  fo r  ownersh ip  and

contro l  of  Māor i  images ,  l anguage  and  cul ture  (Pihama  &  Smith ,

1997 ) .

These  concerns  are  shared  among  Ind igenous  peoples  global l y .

Nat ive  Amer ican  academic  Ward  Churchi l l  bel ieves  that  the

misappropr iat ion  of  a  people ’s  his tory ,  sp i r i tua l i t y  and  cul tura l

ident i ty  wi l l ,  i f  a l lowed  to  cont inue  unchecked ,  ul t imate ly  have

ser ious  consequences :

When our last definable asset, our conceptual property, spiritual practices
and understandings….are gone – or hopelessly prostituted – there will truly
be nothing left with which we may sustain ourselves.

(Churchi l l .1994:286-7)

M ā o r i  c u l t u r a l
a p p r o p r i a t i o n



FUTURE DIRECTIONS FOR MĀORI HEALTH

MESSAGING

Broadly, there is a need for a national

conversation to identify key messages for

consistent AOD health messaging in

Aotearoa is essential to form a basis in

developing targeted public health

messaging for Māori. 

Organisations, such as the Drug Foundation

acknowledge that different audiences need

different information - such as youth - yet

Māori communities are not often specified

as a specific target audience. We need to

explicitly identify Māori as a target

audience. This identification allows for the

next discussion to take place - what could

Māori health messaging look like? 

Identify important target audience within

Māori Communities (such as wāhine,

rangatahi, Takatāpui).

Identify examples of effective Māori health

messaging, more broadly in the health field

as well as in the AOD space.

Encourage the use and promotion of te Reo

Māori and mātauranga Māori in a

meaningful way through images, words and

conveying feelings. 

It has been identified in this report that there is a lack of health messaging

which comes from a Māori perspective. Future steps should look at exploring a

Māori perspective around Drug and Alcohol use to create culturally congruent

health messaging. Below is a list of recommendations to improve health

messaging in the AOD space.

R e c o m m e n d a t i o n s
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Overall, there is a clear need to develop Māori specific health messaging in the

AOD space. Effective health messaging for Māori is essential in achieving health

equity and being responsive to the Treaty of Waitangi. Māori specific health

messaging is important to reduce AOD use in Māori communities. 

It plays a vital role in reducing disparity in AOD use between Māori and non-

Māori across Aotearoa. Health messaging in Aotearoa must focus on equity and

need. During Covid-19, we saw consistent and coherent health messaging,

adapted and driven by Māori communities. This provides a strong example of

what needs to take place in the AOD space with urgency.

C o n c l u d i n g C o m m e n t s

Māori and the communities receiving health information must determine

what health messaging looks and sounds like.

Qualitative research should take place on how Māori feel about the existing

resource, including imagery, to best guide the development of new

resources.

Consider how Māori ways of transmitting information such as pūrākau,

waiata, whakatauki and kiwaha could be used in health messaging. 

Consider not only the importance of not only the messages themselves but

“who” is delivering the message. Trusted relationships, sources, and people

sharing and endorsing the messages. 

Explore how the translations developed by Keri Opai - Te Reo Hāpai The

Language of Enrichment could be incorporated into health messaging. 

Use the guidelines from Ropiha’s (1994) report - Kia whai te maramatanga:
The effectiveness of health messages for Māori - and Māori models of Health

Promotion such as Te Pae Mahutonga (Durie, 1999) to inform the

development of AOD Health Messaging, in particular, promoting positive

aspects of Māori concepts.

Lastly, consider how we measure the effectiveness of health messaging. Web

usage data is one way of evaluating public health messaging and outreach

online (Tian, Brimmer, Lin, Tumpey, & Reeves, 2009), talking with Māori

communities, hapū and iwi directly is another.
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